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Mayank Jain On Mrigashira 

Charu 

Hello, and welcome to Mrigashira Mayank 

 

Mayank Jain 

Thank you, thank you for having me here. 

 

Charu 

As marketers, communicators, we are still learning to use AI for content discovery and development. 

And in fact, in my last episode, last week's episode, we discussed how AI is changing the way 

marketing is happening. So, here, you know, scalenut is very, very specifically targeted towards 

content. So how does scalenut help writers? Right. 

 

Mayank Jain  

Very interesting, right? How, you know, overall content is sort of developing, right? Specially if you look 

at like COVID, post COVID world, businesses are going digital, consumers are consuming more 

content online, obviously, and hence, the role of written content becomes very, very important right? 

Now, it could be a direct written content, or even visual content, where the basic starting point is always 

written content right. Now, when it comes to scalenut, we realise this pain that writers face when they 

have to discover, okay, what kind of content to create, it's, it's relatively easy to create content, if I have 

time, if I have money, you know, all that, but really understanding what the target audience is looking 

for what would resonate. And if you look at specifically organic traffic, per se, which is largely, you 

know, the goal of most of the writers that how do I sort of, you know, cut through the clutter, and you 

don't get those top three positions? So I really need to nail down like, what content should I create, 

right? That was our first point. And that is one problem, we solve very, very deeply, right, helping you 

understand what your competition is doing, what your audience is looking for, by your own looking at 

like different social channels. Once that is done, you will have like, you know, fairly good insights about 

what kind of content you should be creating. And then second most important thing, right? I have got all 

these insights, how do I put all of them together and give it a good structure? Right? Because structure 

is probably, I mean, the most important part as far as foundation of good content pieces concerned, 

right? What kind of headings I should cover, what should be the flow of the article, and so on and so 

forth. And scalenut again, like that. Second thing we do really well, like in terms of, okay, you have 

given the insights you have told what users are looking for, how do you put it together so that, you 

know, it comes out in your article, so we help them create that brief very, very well. And the last step, 

right, as far as scalenut is concerned that you have got these things, how do you actually create 

content? A with far better accuracy, B, which is very engaging right now, with all these things, you can 

do it manually, but using AI, you can do it with much better efficiencies, and also help a while it's more 

of like a marketing word, but helps you get rid of writer's block, right? Because when you're creating lots 

of content, it's very easy to sort of get stuck, right? And AI really helps you sort of get rid of that and 

quickly create content that matters to your audience, right. So all in all, content discovery, content 
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planning and content creation, we bring these three things together, specifically for long form content. 

And writers can then leverage this entire suite to sort of power their content game.  

 

Charu 

Remove the gap I got here. You know, this is really interesting, but I'm sorry. I wonder if you know, I 

mean, at the risk of sounding cliche, and I want to play the devil's advocate here for years, we've seen 

people spend so much time and energy to read upscale read cards and then write you know, Um, 

people right to express themselves. So I'm here at scale, you are working on bridging the gap and 

building that technology solutions for creators. I am somewhere kind of limiting the way that human 

minds things can this ever replace the way we think and how we try and tend to express ourselves 

without the aid or help of technologies like these? So yeah, 

 

Mayank Jain 

we get this question very often, right? And every time one thing, which we'll say is that it is not a 

replacement for human mind, AI is an assistive technology. Right? It helps you get the content, right. 

So so many times, it happens that okay, I want to create content, but I don't know where to start. Right? 

Or I spent hours or days in just researching. You don't have to.  

 

Charu 

is, isn't that how you get your best pieces, hours and days of researching? Oh, yeah, 

 

Mayank Jain 

I mean, absolutely. So imagine. Let me give you an example of Grammarly. Right. Grammarly does not 

replace, or will not AutoCorrect. Right. To some extent it will. But it will just, you know, point you in the 

right direction. How you make use of it is really up to you. That's exactly what we do. So in terms of 

content discovery, you get all the information. Now, rather than spending, let's say, a couple of days in 

doing research, you can technically do that in two to three hours. It's not that AI will do it for you saying 

that, hey, this is the structure of the article. That's not what AI is going to do. And we have people who 

say that, why can't they do it is like, Okay, I can't, I cannot replace like how we think right? Or because 

every brand, every writer has a unique positioning. And they want to stand by the tune by the values 

and communicate accordingly. Right. So it just that we are cutting down that time helping you get the 

right ROI. For the time you're spending. Yeah, right. So so that's the most important thing on the 

content discovery side. And just elaborating on the writing side, again, it is not replacement of human 

creativity. It cannot, not in today's world, right, it assists you, it helps you move forward.  

 

Charu 

Assistive technology is like acting a perfect word, which is used and you know, it's kind of redefining 

content intelligence. And I get that, because if I'm going to just put it in perspective, for an organisation, 

say how they're managing the social handles, there's so much of content going out every day. I mean, 

let's not look at long form content, let's just look at just putting up posts, so much of stuff. It's just the 

way it's written, sometimes it gets very difficult for people to wordsmith everything on a day to day 

basis. And that's where I think a tool like scalenut would be fantastic. So, yes, on that perspective, so, 

with the changing trends of content industry, and its requirements, and the growing importance of brand 
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content in the whole era of digital information and advertising, how do you see this evolving in the next 

five years? 

 

Mayank Jain 

if you look at like written content, right is fairly new specifically in content creation side of things, right? 

Overall AI is an industry is also not very old industry, and content is something going through a massive 

transformation. Now again, like going back to like COVID, post COVID and not a brand's going digital 

or increasing their digitization. Now, if you look at like fast for like, what five years and what we believe 

will happen. So a couple of things, right. So one is currently AI is predominantly into written content. 

However, there are various other forms of content, if you look at like visual content, both in terms of 

static, as well as videos, so on and so forth. AI will start creating significant role there, right, or it will 

start having a lot of impact as far as visual content is concerned. Right. So that is one thing that will 

happen. We are already seeing URL trends that are products that are in beta, so on and so forth. That's 

one thing we believe will happen. Second thing that will happen is if you look at content lifecycle, right 

from content, planning, to discovery, which are likely to product research, creation, after that you 

distribute and then sort of measure the impact. Now there are these five core pillars of any content 

marketing or content lifecycle, and AI will start sort of playing a major role in each of these, right? We're 

like, for example scalenut today is in content research or discovery and content creation lifecycle, but, 

you know, the major problem brands face How do I distribute that? content after distributing how to 

actually measure the impact, right? Whether it is short form or long form content, and that sort of 

feeding back into my planning, okay, this is the kind of content I should be creating next. So that's 

where AI will start sort of your upbringing, lot more intelligence and guiding you, okay, this is what you 

want to you should be doing right as far as content marketing sensor. And third, and to your previous 

question around, can it replace humans, right? While it cannot, that's a firm belief, but AI will keep 

getting better by the day, in understanding what tone you're looking for understanding your patterns, 

and then actually creating content, truly understanding, okay, this is how, you know, the content was 

created, or this is how the content gets created for brand X, and hence, you know, this is how the next 

set of content decision we created. So these are three things probably feel will happen for a period of 

like, next three to five years. 

 

Charu 

Interesting. So, um, content creators, I mean, they seem to be like, working as freelancers, they are 

fueling the whole gig economy, you know, how what would be your advice to them for developing 

content far more efficiently and effectively using AI tools? And not just scalenut? Not any others you will 

recommend or just, you know, look at it as a more of a 360 degree approach? 

 

Mayank Jain 

Yeah. A couple of things I'll say here. One is, do not just sit and let ai do the job, because it does not, 

you will have to be actively involved in guiding AI so that AI can guide you back. Right? That's one thing 

to not rely blindly on AI. Second thing, there's so much technology advancement that has happened, 

make use of it. Right? Now, there is absolutely no point in spending so much time when you can 

actually have same amount of information in a much better way and more targeted information at a 

fraction of a cost and a fraction of a time, right? So make use of it, grow your business, grow your 

freelance career, or if you are like affiliate blogger grow your affiliate blog, by making use of these 
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technologies, right? So just you combine these two, get the tools, put them to the right use, don't sort of 

like over rely or just blindly sit on them just that make best use of them. And you're you can easily 

create very, very meaningful content for your audience, right? We have had various, you know, service 

service, like various industries or various personas, but one of the major personas are these affiliate 

bloggers or freelancers. They've seen massive movement in their organic traffic up there, after they've 

started putting right technology tools together, right? That's very, very important. Today's word 

 

Charu  

gotta make you can expand here. If you want to bring in some skill, not features. I'm not going to ask 

you directly, but you can and any other platforms you want to mention. So you can build in some of 

that. 

 

Mayank Jain  

Yeah, no, absolutely. So now when it comes to so like I was talking about, right, a lot of these bloggers 

or, you know, freelance content creators, they have been able to scale their independent blogs or their 

freelance work very, very meaningful. For example, let's say, you know, so, tools like scalenut, will 

come into play in content discovery, right. So I have like, my blogging website, where I talk about a 

specific niche, for example, health benefits. Now there's so much like so much I can write about it, right. 

But where do I focus, right? So tools like scalenut, it helped me narrow down, okay, these are the topics 

I can cover. These are the clusters I can cover, and then actually create content quickly. Use of the 

other tools which help you measure, like, for example, use your GSE use the other tools like SEMrush, 

and the world to analyse how your content is showing, right? Come back, come back in planning, 

create content, and so on and so forth. Right? What I've seen is like people have been able to scale 

their blog by literally like couple of blogs a month to 400 blogs a month. And where they were getting 

literally zero clicks to almost like 1000 clicks in a month, right? within like three to four months. We have 

worked with brands where by using human and technology put together they've traffics have grown like 

three X, it's within like, and I'm talking about, like significant base already. Just putting together the right 

technology tools, right, like scalenut out and bunch of others, right. So very, very important today, how 

you sort of incorporate technology tools in your working stack today. 

 

Charu  

That sounds like every marketer's dream come true, but I would love to know more how you did that. 

And in fact, this brings me to my last question that how PR and communication folks use these tools 

can use them to make their efforts and content more SEO impacting. 

 

Mayank Jain 

Yeah, yeah. So let me let me let us look at like how you would ideally run an SEO project right? Or let's 

say if You're running a specific blog on a specific niche or even PR professionals targeting any 

particular user persona or niche, right? So you would have, you would know what your users are 

searching for. Right? Like that is in that that is some information that's readily available using various 

tools today, right? You would have heard about, like, Ahrefs or SEMrush, the world, which can give you 

a lot of these ideas, right, in terms of what are those keywords you should be targeting? Okay. Now, 

typically, what you do is you pick those keywords and start creating content, like as much content as I 

can create, okay, let me just hire as many writers as possible, put all the content out there through 
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everything, something on stage, right? No, comes tools like scalenut, and not because it's a tool, it's 

just that it really helps. So for example, you're talking, I was talking about like health benefits, right? 

Let's say health benefits of siguiente, write this particular keyword to build authority on this topic, tools 

like scalenut can give you those right clusters, which you should write on right now for there could be 

like 100 clusters. So you will get those insights, okay, these are the clusters, I should sort of target for 

each of those clusters, then it will give you those very crisp insights. Okay, these are the things you 

should cover when you're creating content and build that solid structure. And of course, then AI comes 

handy in terms of creating content very, very quickly. So in terms of PR professionals, or, you know, 

communication professionals who have, they have to put out a lot of engaging content content that sort 

of matters, and would resonate with the user. So tools like these can really help you sort of understand 

those clusters, get the right structure, and then actually creating content quickly. Right. And what you've 

seen some of the some of the underlying technologies we use, right? Like, for example, we use NLP 

analysis, right. And it'll be algorithms which we have built. Now what it does is it basically understands 

what your users are looking for, right, what Google is looking for, in terms of the semantic terms for 

your target keyword, and not go into technicalities. But the larger point is that as your content piece 

covers those semantic topics, your article keeps going comprehensive. And as it becomes more 

comprehensive, it resonates more with the users. And as a result, it resonates more with search 

engines like Google. So extremely important that you use technology. And obviously use creative mind 

which, you know, we have been given to create those very, very meaningful content pieces. 

 

Charu 

And that's a lot of food for thought. Thank you so much, Mayank for talking to us on Mrigashira. 

 

Mayank Jain 

It's my pleasure. Thank you. Thank you very much. It's been a pleasure talking about some of the 

things we are doing as well as you know how technology can really help content creators, freelancers, 

bloggers and brands as well. Thank you 


